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Activitate didactica si de cercetare stiintifica cursurile de Responsabilitate sociala si Relatii Publice
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Membru in Scoala Doctorala de Marketing, conducator de doctorat

Academia de Studii Economice din Bucuresti, Piata Romana nr. 6, sector 1, Bucuresti, www.ase.ro
Activitate didactica si de cercetare stiintifica, coordonare doctoranzi

Tipul sau sectorul de activitate: Invatamant superior
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C2 Cc2 C1 C1 C1
B1 B1 B1 B1 B1
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lucrul in echipa, perseverenta si sociabilitate.

Abilitati organizatorice si de planificare
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Utilizator experimentat | Utilizator experimentat | Utilizator experimentat | Utilizator independent | Utilizator independent
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Diploma Georgescu Roegen pentru cercetare stiintifica
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25 octombrie 2014
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H-index Scopus: 4
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Evaluare institutionala Certificat de evaluare nr 352/2.10.2018, calificativul obtinut Foarte Bine

ANEXE |

Lista de lucrari si lista proiectelor de cercetare.

Data completarii; Semnatura



A. INFORMATII PRIVIND PROIECTELE DE CERCETARE-DEZVOLTARE

A1. Proiectele de cercetare in calitate de director de proiect, obtinute prin competitie

/Analiza bunelor practici privind ,customer|pirector Institutiona ~ [2019-2020  [Proiect institutional ASE
care” in retailul romanesc si cel de |
international proiect
Assessing the impact of Social Director  |Resurse 2012-2015  |http://old.uefiscdi.roluserfiles/file/PROIECT
Responsibility initiatives and de umane E%20PD%20COMPETITIA%202012/PD
mechanisms on stakeholders and its proiect %6202012_REZULTATE%20FINALE-
influence on organisational change SOCIALE%20SI%20ECONOMICE.pdf
Proiect finantat de UEFISCDI si
implementat la Universitatea Bucuresti
Contract: PN-II-RU-PD-2012-3-0443
Cercetarea legaturilor dintre Director Resurse 2010-2012  |http://old.uefiscdi.ro/userfilesfile/PROIECT
istakeholderi si companii s| de umane E%20PD%20COMPETITIA%202009/RE
elaborarea unui model integrat de proiect ZULTATE%20PD_DOMENIU%203_3.pdf
management al presiunilor acestora Contract nr PD 663/2010
prin utilizarea mecanismelor si
initiativelor de responsabilitate
sociala
Marketingul si societatea. Integrarea Director Resurse 2007-2008 Bﬁéﬁ'{_’é‘egg’ﬂd%‘éﬁgﬁ'zeggeggé?ggfggg
o " X | A
aotivitatior de responsabilitate de umane OFINALIZATE%20IN%20ANUL%202008%20
sociala in planlﬁcharea.strateglca a proiect actualizata%204.03.2010(1).pdf
companiilor romanesti pozitia 252
Contract nr TD 134 contract nr.
495/1.10.2007
Stagiu de documentare si cercetare Director Ministerul 8.10.2007- | Contract 2228/26.09.2007
la De Montfort University, Leicester de Educatiei 19.12.200
UK proiect ONBSS 7

A2. Proiecte de cercetare in calitate de membru in echi

a, obtinute prin competitie

Planul sectorial de
Posibile abordari ale politicilor la nivel U.E. si national in perspectiva Presedintiei cercetare — dezvq!tare al
romane a Consiliului Uniunii Europene (Consiliul U.E.) Membru Mlnl_s_te_rulw !Vluncu si 2018-2019
Justitiei Sociale pentru
perioada 2018 — 2020
Parteneriate pentru competitivitate in vederea transferului de cunostinte prin Exoert
dezvoltarea unor modele computationale inovative pentru cresterea infgr?nare POC 2018-2023
leconomica si sustenabilitatea sectorului de afaceri din Roméania
Cercetari de marketing privind satisfactia clientilor Isense Solutions Membru Mediul de afaceri 2014
Cercetari complexe privind elaborarea unui model comportamental al
consuma?c_)rulw de produse agrogllmentare ecolczglc_e in vederga stabilirii de noi Membru Parteneriate 2008-2011
metode si instrumente de marketing utile producatorilor romani pentru cresterea
competitivitatii, 92- 075/ parteneriate, 2008-10-01- 2011-10-01, director Lect. Dr.
Mihai loan Rosca
Cercetari privind realizarea unui sistem integrat complex de diseminare a
rezu]tatelor oercetfar]l $t'||r.1t|ﬁoe la nivel national pgntru promovarea si Membru EerErerEE 2008-2011
sustinerea educatiei privind respectarea drepturilor de proprietate
intelectuala, 92- 102, 2008-10-01- 2011-10-01, Director Prof dr lacob Catoiu
Cercetarea si dezvoltarea unei platforme interactive, multidisciplinare si
complexe pentru Tmbunatatirea sistemului educational de marketing prin
interconectarea mediului universitar cu piata muncii din Romania, in Membru Parteneriate 2008-2011
contextul dezvoltarii durabile, 92- 103/ PARTENERIATE, 2008-10-01- 2011-
10-01, Prof dr Gheorghe Orzan, ASE
Corelarea influentelor biunivoce ale stakeholderilor cu impactul
instrumentelor de respon_sabili_tqte sc_)ciala in veder_e:_:l elaborarii unui model Membru dei 2008-2011
conceptual de creare a sinergiei la nivelul companiei, 1888/IDEI II, PNCDI ||
IDEI, Director proiect Prof dr Rodica Milena Zaharia, ASE
Det(_arminarea prim(_ai pgrioade de_gl_obalizare 1870-1914 si potentialul de Membru Parteneriate 5007-2010
replicare a caracteristicilor acesteia in contextul actual, contract nr. 91-
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062/18.09.2007, septembrie 2007- septembrie 2009, CNMP, PN 2
Parteneriate, Director proiect Rogojanu Angela, ASE

©

Cercetari privind dezvoltarea unui sistem integrat complex si interactiv de
informatii pentru asistarea deciziilor de marketing ale organizatiilor romanesti
in vederea cresterii competitivitatii- INFORMAK contract nr 91-066/ PN2
Parteneriate, 18/09/2007- 18/09/2010, Director proiect Prof dr Razvan
Zaharia, ASE

Membru

Parteneriate

2007-2010

10

Cercetari privind determinarea unui model de crestere a avantajului
competitiv prin utilizarea responsabilitétii sociale a companiei in conditiile
proceselor de integrare europeana si globalizare, 91-068/18.09.2007, PN 2
Parteneriate, de la 10. 2007 pana la 10.2010, Director proiect Daniel
Serbanica, ASE

Membru

Parteneriate

2007-2010

11

Dezvoltarea Cercetarii Academice Interdisciplinare In Vederea Cresterii
Competitivitatii Universitatilor din Romania pe Plan Intemational-
CERACADCOMP - contractul de finantare nr. 91- 058 PN2 Parteneriate

18/09/2007- 18/09/2010, Director proiect Prof dr Rodica Milena Zaharia, ASE

Membru

Parteneriate

2007-2010

B. INFORMATII PRIVIND PROIECTELE DIN FONDURI EXTERNE NERAMBURSABILE

Doctorat in economie la standardele Europei cunoasterii

01.09.2010-28.02.2013

Asistent proiect (expert termen lung, tip|

scoala la viata activa pentru studenti 2007-2013

POSDRU/109/2.1/G/81462

(DoEsEc) 2007-2013 A)
POSDRU/88/1.5/S/55287
Practica relevanta-de la marketingul teoretic la agentia de media | POSDRU | 03.01.2012-03.11.2012 |  Asistent proiect (expert pe termen
POSDRU/109/2.1/G/81447 2007-2013 lung)
Comunitatea de practica- model sustenabil de tranzitie de la POSDRU (03.01.2012-03.01.2014; | Responsabil platforma si comunitate

04.01.2014-31.03.2014

(expert pe termen lung);

Expert pe termen lung, responsabil

platforma
Management educational modern. Pregatirea si formarea POSDRU | 01.11.2011-31.12.2013 Responsabil informare publicitate
continu& a resurselor umane din invatamantul preuniversitar || 2007-2013
utilizand tehnici modeme de e-leaming in domeniul stiintelor socio-|
umane
POSDRU/19/1.3/G/41140
Centru pilot integrat pentru initierea si sprijinirea afacerilor in POSDRU | 01.09.2011-31.10.2011 Expert tip A
scopul cresterii competitivitatii economiei romanesti in conditile | 2007-2013 (expert pe termen scurt)
aderarrii la uniunea europeana
POSDRU/9/3.1/S/1
Doctorat si doctoranzi in triunghiul educatie - cercetare - inovare | POSDRU | 15.07.2010-30.09.2011 Expert pe termen lung
(DOC ECI) 2007-2013 (experttipA)
POSDRU/6/1.5/S/11
Parteneriat inovativ intre universitate si mediul de afaceri - POSDRU | 06.06.2014-12.11.2015 Expert stiintific
PARTENER. NET 2007-2013
POSDRU/156/1.2/G/141496
Bursa locurilor de practica - sistem integrat de orientare, consiliere| POSDRU | 22.05.2014-31.10.2015 Expert informare SO

competentelor de comunicare in afaceri si sustenabilitate in 2007-2013
societatea bazata pe cunoastere

137442

in cariera, mentorat stagii de practica pentru studenti 2007-2013
135255
Calitate si performanta in programele de masterat prin integrarea | POSDRU | 16.06.2014-15.07.2014; Expert informare publicitate

16.07.2014-12.11.2015




C. LISTA DE LUCRARI

1. Lista celor maximum 10 lucrari considerate de candidat a fi cele mai relevante pentru realizarile profesionale
proprii, care sunt incluse in format electronic in dosar si care se pot regasi si in celelalte categorii de lucrari din prezenta
lista de lucrari:

10.

Grigore, G., Chapleo, C., Homberg, F., Alniacik, U. and Stancu, A. (2024), “Employer branding dimensions:
An adapted scale for Eastern Europe”, Journal of Strategic Marketing, Vol. 32 No. 4, pp. 447466, doi:
10.1080/0965254X.2023.2241460. (Q2 journal, AIS 0,74 ESCI)

Huo, H., Ionitd, D., Onisor, L.-F. and Stancu, A. (2024), “Digital Empowerment: How Small B to B
Companies Remodel the Value Chain Through Digital Platforms”, Journal of Business-to-Business
Marketing, pp. 1-19, doi: 10.1080/1051712X.2024.2354708. (Q3 journal, AIS 0,433 SSCI)

Istudor, N., Dumitru, 1., Filip, A., Stancu, A., Rosca, M.1. and Canda, A. (2023), “Integration of Circular
Economy Principles in Consumer Behaviour for Electrical and Electronic Equipment”, Amfiteatru Economic,
Bucharest Academy of Economic Studies, Faculty of Commerce, Vol. 25 No. 62, pp. 48-62, doi:
10.24818/EA/2023/62/48. (Q3 journal, AIS 0,282 SSCI)

Stancu, A., Filip, A., Dumitru, I., ALNIACIK, U., Ionescu, F., Mogos, O. and Canda, A. (2023), “Modelling
m-commerce adoption among generation z in the pandemic context”, Economic Computation and Economic
Cybernetics Studies and Research, Vol. 57 No. 1. (Q4 journal, AIS 0,135 SSCI)

Stancu A, Filip A, Rosca MI, Ionita D, Céaplescu R, Canda A, Rosca LD. Value Creation Attributes—
Clustering Strategic Options for Romanian SMEs. Sustainability. 2020; 12(17):7007.
https://doi.org/10.3390/su12177007 (Q3 journal environmental science, AlS 0,533 SSCI)

Rosca, M., Stancu, A. si Sarau, A. C. (2013) Internal Factors Influence on the CSR Activities of Companies.
Transformation in Business & Economics, Vol. 12 Issue 1A, pp 365-380. 16p.. ISSN: 1648-4460, IS,
WOS:000319713200008 (Q4 journal, AIS 0,17 SSCI)

Ahmad J., Imran A, Grigore G.F., Stancu A. (2012) Studying Consumers' Ecological Consciousness - A
Comparative Analysis of Romania, Malaysia and Pakistan, Amfiteatru Economic, Volume: 14, Issue: 31
Pages: 84-98, ISSN: 1582-9146 WOS:000300910600007 (Q3 journal, AIS 0,282 SSCI)

Baleanu, T.E., Chelcea, L., Stancu, A (2011) The Social Responsibility of the Top 100 Romanian Companies.
An Analysis of Corporate Websites, Revista Amfiteatru Economic nr. 29/2011, ISSN 1582 - 9146
WO0S:000286525100017 (Q3 journal, AlS 0,282 SSCI)

Grigore, GF; Stancu, A. (2011) The Role of Corporate Social Responsibility in Building Employer's Brand,
Transformations in Business & Economics Volume: 10 Issue: 2B Pages: 741-753, ISSN: 1648-4460
W0S:000299029100015 (Q4 journal, AlS 0,17 SSCI)

Zaharia, R.M., Stancu, A., Stoian, C., Diaconu, M. (2010) “Commercial activity contribution to sustainable
development by social responsibility actions: a vision of SMEs”. Amfiteatru Economic, No.27, pp.84-100,
WOS:000274747700011 (Q3 journal, AlS 0,282 SSCI)

2 Teza(-ele) de doctorat

T1. Stancu, A. (2009) Marketingul si societatea. Integrarea activitdtilor de responsabilitate sociala in planificarea

strategica a companiilor roménesti, Ed ASE, Bucuresti

3 Carti/cursuri publicate in edituri recunoscute (Cal, Ca2 etc.), indrumare publicate(l1, 12 etc.), capitole publicate Tn
volume colective, capitole teoretice redactate, (D1, D2 etc.), dupa caz, prin care se aduc contributii a dezvoltarea

activitatilor didactice/profesionale.


https://doi.org/10.3390/su12177007

Ca 1. Stancu, A. (2018) Marketing si responsabilitate sociald: o abordare strategica privind compania
sustenabild. editia 2, Editura ASE, Bucuresti, ISBN 978-606-34-0279-1, 217 pagini

Ca 2. Stancu A, Grigore G (eds) (2015) Social Responsibility, Ethics and Sustainable Business: Theory and
Practice, Editura ASE, ISBN: 978-606-505-833-0, detalii
https://books.google.ro/books/about/Social_Responsibility Ethics_and_Sustain.html?id=ztPONQAACAAI&re
dir_esc=y; pp 129-147, total 276 pp,

Ca 3. Stancu, A. 2012 Marketing si responsabilitate sociala, editura ASE, Bucuresti ISBN 978-606-505-491-2,
270 pagini

Ca 4. Bortun, D (coord), Crisan C, Dehelean D., Ducu, C., Grigore, G., Horia, C., Oprea, L., Stancu A. (2011)
Parteneriate sustenabile si bune practici in responsabilitatea sociala, suport teoretic, Federatia Junior Chamber
International Romania, ISBN 978-973-0-11520-8, pp 38-47, 116 pag, disponibil la
https://www.slideshare.net/reteauaRSC/suport-teoretic-pentru-seria-de-workshopuri-parteneriate-sustenabile-
si-bune-practici-in-responsabilitatea-sociala

Capitole publicate

Stancu A, Filip A, Vrdnceanu D & Mogos O (2024) Perspectives on consumer behaviour and green marketing
strategies, publicat in David Crowther, Shahla Seifi (2024) The Routledge Companion to the Future of
Management Research, ISBN 9781003225508, DOI https://doi.org/10.4324/9781003225508

Farache, F., Grigore, G., Stancu, A., McQueen, D. (2019) The Role of the Individual in Promoting Social Change,
publicat Tn Farache, F., Grigore, G., Stancu, A., McQueen, D. (eds) (2019) Responsible People. The Role of
the Individual in CSR, Entrepreneurship and Management Education, Palgrave Macmillan, ISBN 978-3-030-
10739-0, detalii la https://www.palgrave.com/de/book/9783030107390#aboutAuthors 273 pagini

D 1. Stancu A, Grigore G., McQueen D. (2018) Corporate Responsibility and Online Communities: An
Introduction, pp1-7, publicat in Grigore G., Stancu A., McQueen D.(eds) (2018) Corporate Responsibility
and Digital Communities An International Perspective towards Sustainability, Palgrave Macmillan, 2018,
ISBN 978-3-319-63480-7 Detalii la https://www.palgrave.com/de/book/9783319634791; pag. total 278

D 2. McQueen D., Stancu A si Grigore G (2018) Corporate Responsibility, Digital Communities and
Sustainability: Concluding thoughts, publicat Tn publicat in Grigore G., Stancu A., McQueen D.(eds) (2018)
Corporate Responsibility and Digital Communities An International Perspective towards Sustainability,
Palgrave Macmillan, ISBN 978-3-319-63480-7 Detalii la https://www.palgrave.com/de/book/9783319634791;
pag. total 278

D 3. Vontea AA, Stancu A. (2017) For-Profits and Non-Profits: A Research on the Collaboration’s Premises
during the Financial Crisis, pp 243-272, publicat in Theofilou A., Grigore G., Stancu A.(eds) (2017)
Corporate Social Responsibility in the Post-Financial Crisis Era. CSR Conceptualisations and International
Practices in Times of Uncertainty, Palgrave Macmillan, ISBN 978-3-319-40095-2. Detalii la
https://www.palgrave.com/de/book/9783319400952; pag. 270

D 4. Zaharia, RM, Magureanu, |, Stancu A, Chelcea . (2017) Romania, publicat in Visser, W. 2017. The World
Guide to Sustainable Enterprise-Volume 3: Europe, Routledge, ISBN 978-1-78353-458-6, disponibil la
https://www.routledge.com/The-World-Guide-to-Sustainable-Enterprise---Volume-3-
Europe/Visser/p/book/9781783535149; pp 207-215, total 282 pagini

D 5. Stancu A (2016) Practical perspective on social responsibility in European Union publicat in Il Salone della
CSR (2016) L'impresa di domani innovativa sostenibile inclusiva, ed Egea, Bocconi University, Milan, Italy, ,
ISBN 978-88-238-5141-2; http://www.greenhold.it/impresa-domani-salone-csr/; pp 63-67, Total pagini 158
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https://www.routledge.com/The-World-Guide-to-Sustainable-Enterprise---Volume-3-Europe/Visser/p/book/9781783535149
http://www.greenhold.it/impresa-domani-salone-csr/

D 6. lamandi IE, Stancu A. (2015) The Healing Power of Corporate social responsibility of Managing Risks
through CSR. Evidence from South Eastern Europe publicat in StancuA , Grigore G (eds) (2015) Social
Responsibility, Ethics and Sustainable Business: Theory and Practice, ASE Publishing Hall, ISBN: 978-606-
505-833-0, detalii
https://books.google.ro/books/about/Social_Responsibility Ethics_and_Sustain.htmlI?id=ztPONQAACAAI&re
dir_esc=y; pp 129-147, total 276 pagini,

D 7. Grigore G., Stancu A, Zaharia RM, (2013), Challenges of Integrating CSR into Curricula: An Analysis of
the Romanian Educational System, in Jamilah Ahmad, David Crowther (ed.) Education and Corporate Social
Responsibility International Perspectives (Developments in Corporate Governance and Responsibility,
Volume 4, Emerald Group Publishing Limited, ISBN: 978-1-78190-589-0 eISBN: 978-1-78190-590-6,
http://www.emeraldinsight.com/doi/abs/10.1108/52043-0523%282013%290000004012; DOI 10.1108/s2043-
0523(2013)0000004012, pp. 223 — 242, pagini total 296

D 8. Stancu, A (2012) Agenda sociald a companiei intre strategie si conjunctura, publicat in Borfun D (coord)
Responsabilitatea sociald corporativa de la relatii publice la dezvoltare durabild, Ed Tritonic, Bucuresti, 381-
388, total 462 pagini ISBN 978606832031-1

D 9. Zaharia R.M., Stancu A. (2011) Rosia Montana: Building marketing communication for influencing
stakeholders, publicat Tn Readings and Cases in Sustainable Marketing. A Strategic Approach to Social
Responsibility, Edited by Clare D'Souza, Mehdi Taghian, Michael J. Polonski, Tilde Publishing and
Distribution, Australia, ISBN 978-0-7346-1085-0,
http://www.tup.net.au/site/DefaultSite/filesystem/uploads/201204131233576250/TIPS-TUP-DSouza-
SustainableMarketing-1e.pdf; pp 333-342, total pagini 384

D 10. Zaharia, R.M.; Stancu, A.; Chelcea, L. (2010) Romania, publicat in cartea The World Guide to CSR a
country-by-country Analisys of Corporate Sustainability and Responsibility, editatd de Visser W.; Tolhurst,
N., Editura Greenleaf, UK, ISBN 987-1-906093-38-9, detalii
https://books.google.ro/books/about/The World Guide to CSR.html?id=OM9DUAAACAAJ&redir esc=y;
pp 325-330, total-451

D 11. Olteanu, V; Stancu, A (2010) Corporate Social Responsibility-New Strategic Tool for Penetration and
Action in European Market, publicat ih Smyczek,S; Glowik, M (2010) Consumer Behaviour and Marketing
Strategies of Companies in the European Market, Publisher of the University of Economics in Katowice, ,
ISBN 978-83-7246-495-8; http://bazekon.icm.edu.pl/bazekon/element/bwmetal.element.ekon-element-
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