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A. INFORMATII PRIVIND PROIECTELE DE CERCETARE-DEZVOLTARE

A1. Proiectele de cercetare in calitate de director de proiect, obtinute prin competitie

Nr. crt Titlul proiectului Functia Tip Perioada Observatii
in Proiect
proiect
1 Assessing the impact of Social Director Resurse 2012-2015  |[http:/old uefiscdi.ro/userfiles/fie/PROIECT
Responsibility initiatives and de umane E %20PD%20COMPETITIA%202012/PD
mechanisms on stakeholders and its proiect %202012_REZULTATE %20F INALE-
influence on organisational change S OCIALE %20 S1%20ECONOMICE. pdf
Proiectfinantat de UEFISCDI si
implementatla Universitatea Bucuresti
Contract: PN-II-RU-PD-2012-3-044 3
2 Cercetarea legaturilor dintre Director Resurse 2010-2012  |http:/old.uefiscdi.ro/userfiles/fie/ PROIECT
stakeholderi si companii si de umane E %20PD%20COMPETITIA%202009/RE
elaborarea unui model integrat de proiect ZULTATE %20PD_DOMENIU%203_3.pdf
management al presiunilor acestora ContractnrPD 663/2010
prin utilizarea mecanismelor gi
initiativelor de responsabilitate
sociala
. . . . http:/lold uefiscdiro/userfilesffie/TD2007_DOQ
Market | tatea. Int Direct R 2007-2 =
3 ar .eulhgu sisocieta ea_ .n egrarea irector esurse 007-2008 UMENTE. COMUNETD2007 PROIECTE%
activitatilor de responsabilitate de umane OFINAL IZATE%20IN%20ANUL %202008%2(
sociala |[1 planIfICAarea 'StrateglCa a prOIeCt Lactualizata %204.03.2010(1).pdf
companiilor romanesti pozitia 252
Contract nr TD 134 contractnr.
495/1.10.2007
4. Stagiu de documentare si cercetare Director Ministerul 8.10.2007-  [IContract 2228/26.09.2007
la De Montfort University, Leicester de Educatiei 19.12.200
UK proiect ONBSS 7
A2. Proiecte de cercetare in calitate de membru in echipa, obtinute prin competitie
s Titlul proiecului F::‘oﬁgit'” Tip Proiect Perioada
Planul sectorial de
Posibile abordari ale politicilor la nivel U.E. si national in perspectiva Presedintiei £ rc_:etare » dezvq!ta_re al
1 fomane a Consiliului Uniunii Europene (Consiliul U.E.) Membru Ministerului Munaii si 2018-2019
ustitiei Sociale pentru
perioada 2018 — 2020
Parteneriate pentru competitivitate in vederea transferuluide cunostinte prin Expert
2 Hezvoltarea unormodele computationale inovative pentru cresterea —XP POC 2018-2023
L2 > - - P informare
Economica si sustenabilitatea sectorului de afaceri din Romania
3 Cercetari de marketing privind satisfactia clientilor Isense Solutions Membru Mediul de afaceri 2014
ICercetari complexe privind elaborarea unui model comportamental al
ronsumatorului de produse agroalimentare ecologice in vederea stabilirii de noi .
4. metode siinstrumente de marketing utile producatorior romani pentru cresterea Membru Parteneriate 2008-2011
competiivitatii, 92- 075/ parteneriate, 2008-10-01- 20 11-10-01, director Lect. Dr.
Mihailoan Rosca
Cercetari privind realizarea unui sistem integrat complex de diseminare a
rezultatelor cercetarii stintifice la nivel national pentru promovarea si Memb .
i ustinerea educatieiprivind respectarea drepturilor de proprietate embru Parteneriate 2008-2011
rntelectuala, 92- 102, 2008-10-01- 2011-10-01, Director Profdr lacob Catoiu
ercetarea si dezvoltarea uneiplatforme interactive, multidisciplinare si
omplexe pentru imbunatatirea sistemului educational de marketing prin
6 nterconectarea mediului universitar cu piata mundii din Romania, in Membru Parteneriate 2008-2011
ontextul dezvoltarii durabile, 92- 103/ PARTENERIATE, 2008-10-01-2011-
0-01, Profdr Gheorghe Orzan, ASE
Corelarea influentelor biunivoce ale stakeholderilor cuimpactul
7 nstrumentelorde respon_sabil_ta_lte so_clala in veder_eg elaborariiunui model Membru dei >008-2011
tonceptual de creare a sinergiei la nivelul companiei, 1888/IDEI |I, PNCDI ||
DEI, Director proiect Prof dr Rodica Milena Zaharia, ASE
Peterminarea primeiperioade de globalizare 1870-19 14 si potentialul de
replicare a caracteristicilor acesteia in contextulactual, contract nr.91- Memb .
B 062/18.09.2007, septembrie 2007- septembrie 2009, CNMP, PN 2 embri- JParteneriate 2007-2010
Parteneriate, Director proiect Rogojanu Angela, ASE
(] [Cercetari privind dezvoltarea unui sistem integrat complex si interactiv de Membru Parteneriate 2007-2010
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Nr.
crt

Titlul proiectului

Functiain
proiect

Tip Proiect

Perioada

nformatii pentru asistarea dedizilorde marketing ale organizatiilor romanesti
n vederea cresterii competfitivitatii- INFORMAK confractnr 91-066/ PN2
Parteneriate, 18/09/2007- 18/09/2010, Director proiect Prof dr Razvan
Vaharia, ASE

10

[Cercetari privind determinarea unui model de crestere a avantajului
competitiv prin utilizarea responsabilititiisociale a companiei in conditiile
proceselor de integrare europeana si globalizare, 91-068/18.09.2007, PN 2
Parteneriate, dela 10. 2007 panala 10.2010, Director proiect Daniel
Serbanica, ASE

Membru

Parteneriate

2007-2010

11

Dezvoltarea Cercetarii Academice Interdisciplinare In Vederea Cresterii
Competitivitatii Universitatior din Romania pe Plan International-
ICERACADCOMP - contractul de finantare nr. 91- 058 PN2 Parteneriate

18/09/2007- 18/09/2010, Director proiect Prof dr Rodica Milena Zaharia, ASE

Membru

Parteneriate

2007-2010

B. INFORMATIIPRIVIND PROIECTELE DIN FONDURIEXTERNE NERAMBURSABILE

Nr. crt. Titlu proiect si numar de identificare a contractului Sursade  Durata participarii Pozitie in proiect
finantare activein proiect
Doctorat in economie la standardele Europei cunoasterii POSDRU [[01.09.2010-28.02.2013||Asistent proiect (expert termen lung, tip|
(DoEsEc) 2007-2013 A)

POSDRU/88/1.5/S/55287

POSDRU/109/2.1/G/81447

Practica relevanta-de la marketingul teoreticla agentia de media|[ POSDRU
2007-2013

03.01.2012-03.11.2012

Asistent proiect (expert pe termen

lung)

Comunitatea de practica- modelsustenabil de tranzitie dela
scoala la viata activa pentru studenti

POSDRU
2007-2013

[03.07.2012-03.01.2074]

Responsabil platiorma sicomunitate

(expertpe termen lung);

POSDRU/156/1.2/G/141496

POSDRU/109/2.1/G/81462 04.01.2014-31.03.2014
Expert pe termen lung, responsabi
platforma
Management educational modern. Pregatirea si formarea POSDRU [[01.11.2011-31.12.2013]| Responsabil informare publicitate
continua aresurselor umane din invatamantul preuniversitar || 2007-2013
utilizand tehnic moderne de e-lkearning in domeniul stiintelor socio;
umane
POSDRU/19/1.3/G/41140
Centru pilot integrat pentru initierea si sprijinirea aracerilor in POSDRU |[01.09.2011-31.10.2011 ExpertipA
scopul cresterii competitivitati economieiromanestiin conditiie [[ 2007-2013 (expertpe termen scurt)
aderariila uniunea europeana
POSDRU/9/3.1/S/
Doctorat si doctoranziin triunghiul educatie - cercetare - inovare || POSDRU |[15.07.2010-30.09.2011 Expert petermen lung
(DOCECI) 2007-2013 (experttipA)
POSDRU/6/1.5/S/11
Parteneriat inovativ infre universitate si mediul de afaceri - POSDRU [06.06.2014-12.11 2015 Expert stiintific
PARTENER.NET 2007-2013

8. [Bursa locurilor de praciica - sistem integrat de orientare, consilierd[ POSDRU
2007-2013

in cariera, mentorat stagii de practica pentru studenti
135255

competentelorde comunicare in afaceri si sustenabilitate in

societatea bazata pe cunoastere
137442

Calitate si performanta in programele de masterat prinintegrareal| POSDRU
2007-2013|[16.07.2014-12.11.2015

22.05.2014-31.10.2015

Expert informare SO

16.06.2014-15.07.2014

Expert informare publicitate




C.LISTADELUCRARI

1. Lista celor maximum 10 lucrari considerate de candidat a fi cele mai relevante pentru realizarile profesionale
proprii, care sunt incluse in format electronic in dosar si care se pot regasi si in celelalte categorii de lucrari din prezenta
lista de lucrari:

10.

Rosca, M., Stancu, A. si Sarau, A. C. (2013) Internal Factors Influence on the CSR Activities of Companies.
Transformation in Business & Economics, Vol. 12 Issue 1A, pp 365-380. 16p.. ISSN: 1648-4460, 1SI,
WQOS:000319713200008

Ahmad J., Imran A, Grigore G.F., Stancu A. (2012) Studying Consumers' Ecological Consciousness - A
Comparative Analysis of Romania, Malaysia and Pakistan, Amfiteatru Economic, Volume: 14, Issue: 31
Pages: 84-98, ISSN: 1582-9146 WOS:000300910600007

Baleanu, T.E., Chelcea, L., Stancu, A (2011) The Social Responsibility of the Top 100 Romanian
Companies. An Analysis of Corporate Websites, Revista Amfiteatru Economic nr. 29/2011, ISSN 1582 -
9146 WO0S:000286525100017

Grigore, GF; Stancu, A. (2011) The Role of Corporate Social Responsibility in Building Employer's Brand,
Transformations in Business & Economics Volume: 10 Issue: 2B Pages: 741-753, ISSN: 1648-4460
WOS:000299029100015

Stancu, A; Grigore, GF; Rosca, MI (2011) Consumers Perceptions Towards Corporate Social
Responsibility Initiatives - A Qualitative Approach, Transformations in Business & Economics VVolume: 10
Issue: 2B Pages: 754-764 ISSN: 1648-4460 WOS:000299029100016

Zaharia, R.M., Stancu, A., Stoian, C., Diaconu, M. (2010) “Commercial activity contribution to sustainable
development by social responsibility actions: a vision of SMEs”. Amfiteatru Economic, No.27, pp.84-100,
WOS:000274747700011

Zaharia, R.M., Stancu, A. si Diaconu, M. (2010) “University social responsibility and stakeholders’
influence”, Transformation in Business and Economics, Vol.9, Nol (19), pp.434 — 448, ISSN: 1648-4460
WOS:000277354800013

Boboc, S; Dumitru, I; Stancu, A (2009) Assuming Social Responsibility by Companies through the
Exchanges they Perform: A Stakeholders Approach”, Transformations in Business & Economics, Volume:
8 Issue: 3 Pages: 77-92,1SSN: 1648-4460 WOS:000273489200005

Grigore G., Stancu A, Zaharia RM, (2013), Challenges of Integrating CSR into Curricula: An Analysis of
the Romanian Educational System, in Jamilah Ahmad, David Crowther (ed.) Education and Corporate
Social Responsibility International Perspectives (Developments in Corporate Governance and
Responsibility, Volume 4, Emerald Group Publishing Limited, ISBN: 978-1-78190-589-0, DOI
10.1108/52043-0523(2013)0000004012, pp. 223 — 242, pagini total 296

Vontea AA, Stancu A. (2017) For-Profits and Non-Profits: A Research on the Collaboration’s Premises
during the Financial Crisis, pp 243-272, publicat in Theofilou A., Grigore G., Stancu A.(eds) (2017)
Corporate Social Responsibility in the Post-Financial Crisis Era. CSR Conceptualisations and International
Practices in Times of Uncertainty, Palgrave Macmillan, ISBN 978-3-319-40095-2. Detalii la
https://www.palgrave.com/de/book/9783319400952; pag. 270

2 Teza(-ele) de doctorat
T1. Stancu, A. (2009) Marketingul si societatea. Integrarea activitatilor de responsabilitate sociala in planificarea

strategica a companiilor romanesti, Ed ASE, Bucuresti

3 Carti/cursuri publicate in edituri recunoscute (Cal, Ca2 etc.), indrumare publicate(l1, 12 etc.), capitole publicate in
volume colective, capitole teoretice redactate, (D1, D2 etc.), dupa caz, prin care se aduc contributii a dezvoltarea
activitatilor didactice/profesionale.

Ca 1. Stancu, A. (2018) Marketing si responsabilitate sociala: o abordare strategica privind compania sustenabila.

editia 2, Editura ASE, Bucuresti, ISBN 978-606-34-0279-1, 217 pagini

Ca 2. Stancu A, Grigore G (eds) (2015) Social Responsibility, Ethics and Sustainable Business: Theory and

Practice, Editura ASE, ISBN: 978-606-505-833-0, detalii
https://books.google.ro/books/about/Social_Responsibility_Ethics_and_Sustain.htmI?id=ztPOnQAACAAJ&re
dir_esc=y; pp 129-147, total 276 pp,
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https://www.palgrave.com/de/book/9783319400952

Ca 3. Stancu, A. 2012 Marketing si responsabilitate sociala, editura ASE, Bucuresti ISBN 978-606-505-491-2,
270 pagini

Ca 4. Bortun, D (coord), Crisan C, Dehelean D., Ducu, C., Grigore, G., Horia, C., Oprea, L., Stancu A. (2011)
Parteneriate sustenabile si bune practici in responsabilitatea sociala, suport teoretic, Federatia Junior Chamber
International Romania, ISBN  978-973-0-11520-8, pp 38-47, 116 pag, disponibil Ila
https://www.slideshare.net/reteauaRSC/suport-teoretic-pentru-seria-de-workshopuri-parteneriate-sustenabile-
si-bune-practici-in-responsabilitatea-sociala

Capitole publicate

D 1. Farache, F., Grigore, G., Stancu, A., McQueen, D. (2019) The Role of the Individual in Promoting
Social Change, publicat in Farache, F., Grigore, G., Stancu, A., McQueen, D. (eds) (2019)
Responsible People. The Role of the Individual in CSR, Entrepreneurship and Management Education,
Palgrave Macmillan, ISBN 978-3-030-10739-0, detalii la
https://www.palgrave.com/de/book/9783030107390#aboutAuthors 273 pagini

D 2. Stancu A, Grigore G., McQueen D. (2018) Corporate Responsibility and Online Communities: An
Introduction, ppl-7, publicat in Grigore G., Stancu A., McQueen D.(eds) (2018) Corporate Responsibility and
Digital Communities An International Perspective towards Sustainability, Palgrave Macmillan, 2018, 1SBN
978-3-319-63480-7 Detalii la https://www.palgrave.com/de/book/9783319634791; pag. total 278

D 3. McQueen D., Stancu A si Grigore G (2018) Corporate Responsibility, Digital Communities and
Sustainability: Concluding thoughts, publicat Tn publicat in Grigore G., Stancu A., McQueen D.(eds) (2018)
Corporate Responsibility and Digital Communities An International Perspective towards Sustainability,
Palgrave Macmillan, ISBN 978-3-319-63480-7 Detalii la https://www.palgrave.com/de/book/9783319634791;
pag. total 278

D 4. VonteaAA, Stancu A. (2017) For-Profitsand Non-Profits: A Research on the Collaboration’s Premises during
the Financial Crisis, pp 243-272, publicat in Theofilou A., Grigore G., Stancu A.(eds) (2017) Corporate Social
Responsibility in the Post-Financial Crisis Era. CSR Conceptualisations and International Practices in Times of
Uncertainty, Palgrave Macmillan, ISBN 978-3-319-40095-2. Detalii la
https://www.palgrave.com/de/book/9783319400952; pag. 270

D 5. Zaharia, RM, Magureanu, I, Stancu A, Chelcea I. (2017) Romania, publicat in Visser, W. 2017. The World
Guide to Sustainable Enterprise-Volume 3: Europe, Routledge, ISBN 978-1-78353-458-6, disponibil la
https://www.routledge.com/The-World-Guide-to-Sustainable-Enterprise---Volume-3-
Europe/Visser/p/book/9781783535149; pp 207-215, total 282 pagini

D 6. Stancu A (2016) Practical perspective on social responsibility in European Union publicat in Il Salone della
CSR (2016) L'impresa di domani innovativa sostenibile inclusiva, ed Egea, Bocconi University, Milan, Italy, ,
ISBN 978-88-238-5141-2; http://mww.greenhold.it/impresa-domani-salone-cst/; pp 63-67, Total pagini 158

D 7. lamandi IE, Stancu A. (2015) The Healing Power of Corporate social responsibility of Managing Risks
through CSR. Evidence from South Eastern Europe publicat in StancuA , Grigore G (eds) (2015) Social
Responsibility, Ethics and Sustainable Business: Theory and Practice, ASE Publishing Hall, ISBN: 978-606-
505-833-0, detalii
https://books.google.ro/books/about/Social Responsibility Ethics and Sustain.html?id=ztPONQAACAAJ&re
dir_esc=y; pp 129-147, total 276 pagini,

D 8. Grigore G., Stancu A, Zaharia RM, (2013), Challenges of Integrating CSR into Curricula: An Analysis of the
Romanian Educational System, in Jamilah Ahmad, David Crowther (ed.) Education and Corporate Social
Responsibility International Perspectives (Developments in Corporate Governance and Responsibility, Volume
4,Emerald  Group  Publishing  Limited, ISBN: 978-1-78190-589-0 el SBN: 978-1-78190-590-6,
http://www.emeraldinsight.com/doi/abs/10.1108/S2043-0523%282013%290000004012; DOI 10.1108/s2043-
0523(2013)0000004012, pp. 223 — 242, pagini total 296

D 9. Stancu, A (2012) Agenda sociald a companiei intre strategie si conjunctura, publicat in Bortun D (coord)
Responsabilitatea sociald corporativa de la relatii publice la dezvoltare durabila, Ed Tritonic, Bucuresti, 381 -
388, total 462 pagini ISBN 978606832031-1

D 10. Zaharia R.M., Stancu A. (2011) Rosia Montana: Building marketing communication for influencing
stakeholders, publicat Tn Readings and Cases in Sustainable Marketing. A Strategic Approach to Social
Responsibility, Edited by Clare D'Souza, Mehdi Taghian, Michael J. Polonski, Tilde Publishing and
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https://www.palgrave.com/de/book/9783319634791
https://www.palgrave.com/de/book/9783319634791
https://www.palgrave.com/de/book/9783319400952
https://www.routledge.com/The-World-Guide-to-Sustainable-Enterprise---Volume-3-Europe/Visser/p/book/9781783535149
https://www.routledge.com/The-World-Guide-to-Sustainable-Enterprise---Volume-3-Europe/Visser/p/book/9781783535149
http://www.greenhold.it/impresa-domani-salone-csr/
https://books.google.ro/books/about/Social_Responsibility_Ethics_and_Sustain.html?id=ztP0nQAACAAJ&redir_esc=y
https://books.google.ro/books/about/Social_Responsibility_Ethics_and_Sustain.html?id=ztP0nQAACAAJ&redir_esc=y
http://www.emeraldinsight.com/doi/abs/10.1108/S2043-0523%282013%290000004012

Distribution, Australia, ISBN 978-0-7346-1085-0,
http://www.tup.net.au/site/DefaultSite/filesystem/uploads/201204131233576250/TIPS-TUP-DSouza-
SustainableMarketing-1e.pdf; pp 333-342, total pagini 384

D 11. Zaharia, R.M.; Stancu, A.; Chelcea, L. (2010) Romania, publicat in cartea The World Guide to CSR a
country-by-country Analisys of Corporate Sustainability and Responsibility, editatd de Visser W.; Tolhurst, N.,
Editura Greenleaf, UK, ISBN 987-1-906093-38-9, detalii
https://books.google.ro/books/about/The World Guide to CSR.html?id=OM9DUAAACAAJ&redir_esc=y;
pp 325-330, total-451

D 12. Olteanu, V; Stancu, A (2010) Corporate Social Responsibility-New Strategic Tool for Penetration and
Action in European Market, publicat in Smyczek,S; Glowik, M (2010) Consumer Behaviour and Marketing
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